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KHALEEJ TIMES WINS GOLD AT
PRINT AWARDS

Khaleej Times, the region’s leading English language
newspaper, has attracted another accolade by winning the
Gold award at the first UAE Print Award 2006. The pres-
tigious award was given to the newspaper for its
“consistent quality and modern colours” by a judging
committee. At the first print awards held on Sunday,
Khaleej Times won the Gold in the Best Daily and Weekly
Newspapers category and Emirates Today, another Eng-
lish daily, won the Silver award for its “high quality im-
ages and innovative design.” Al Ittihad, an Arabic daily
newspaper, won the Bronze award for its “clean design
and simple and easy-to-read format.” The awards offer the
print industry the first recognised benchmark of quality
covering various categories in the printing trade industry.

Speaking on the occasion, Ahmed bin Al Sheikh, Chair-
man of Printing & Publishing Group (PPG), said, “This is
the first award of its kind in the Middle East and taken off
after one and half years of extensive planning. The awards
are for the recognition of quality in the print industry and
put UAE at par with the rest of the world.” The organisers,
Dubai Chamber of Commerce and Industry (DCCI) and
Printing and Publishing Group (PPG) had initially targeted
210 entries but to their surprise recorded about 390 entries.

“This is evident how the print industry is shaping up in the
region,” Ahmed Al Sheikh said. The winning 17, out of
the 30 participating printing companies, entered the com-
petition under 12 categories related to the types of publica-
tions they produce. These included the best printing of
flyers, best production of POP materials and posters, best
printing of magazines, best printing/production of books,
best printing of annual reports, best printing/production of
greeting cards, best printing/production of calendars, best
printing of brochures and catalogues, best printing of di-
rectories, best printing/production of boxes and trays, best
printing of daily/weekly newspapers and the innovation
award based on uniqueness and creativity.

Three gold, silver and bronze awards were granted to the
winning printing companies under each category, bringing
the total awards given to 36, won by 17 companies. In the
meantime, some companies won more than one award
under more than one category. The judging committee of
the UAE Print Award 2006 included five judges who rep-
resent the manufacturers of the top leading printing ma-
chines in the world. They selected the winners according
to certain criteria related to the quality of printing, using
the modern technologies, colour selection and resolution,
and the final touches of the product, as well as the innova-
tive ideas implemented. After the first year, which catered
only to the UAE region, the organisers have an ambitious
plan and propose to have the second series targeting all the
print industries in the GCC countries while the third year
would go even beyond to countries in the Middle East.
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SRMG: TAKING THE PUBLISHING
SECTOR IN MIDDLE EAST BY STORM

These are exciting times for Saudi Research and Mar-
keting Group (SRMG), one of the leading media groups
in the Kingdom and the Middle East.

Buoyed by a record SR181 million net profit for fiscal
year 2005, and a highly successful initial public offer-
ing (IPO) earlier this year, SRMG has embarked on a
strategic restructuring plan which is set to take the Mid-
dle East publishing sector by storm. The IPO saw the
flotation of some 24 million SRMG shares at SR46 per
share with a total value of SR1.1 billion. It was over-
subscribed by 132 percent.

The acquisition by the state-owned General Organiza-
tion for Social Insurance (GOSI) and the Saudi Pen-
sions Fund of a 5.62 percent stake each in SRMG re-
spectively no doubt strengthened investor confidence,
and would undoubtedly help any future foray by the
group into the financial and capital markets.

The SRMG strategy was outlined at the group’s first
board meeting following the IPO in April. The new
board of directors read like a Saudi corporate “Who’s
Who” and include: Prince Faisal Bin Salman
(chairman), Muhammad Ali Hafiz, Suleiman Saad Al-
Humaid, Muhammad ibn Abdullah Al-Kharashi, Ab-
dullah Salim Bahamdan, Muhammad Hussein Al-
Amoudi, Abdullah Saleh Kamel, Muhammad Omar Al-
Eisai, Abdul Rahman ibn Ibrahim Al-Ruwaitie, Dr. Az-
zam ibn Muhammad Al-Dakhil and Suleiman Ibrahim
Al-Hodaithy (members).

The strategy entails divesting from or selling loss-
making ventures and restructuring the flagship entities
of the group with an emphasis on improving quality and
performance.

SRMG’s restructuring has seen the group last year relo-
cate some of its London-based publications to Dubai,
notably its three women’s magazines — Hia, Al-Jamila
and Sayidaty. Its English-language flagship, Arab
News, based in Jeddah, also launched a UAE edition in
Dubai earlier this year. In all, SRMG publishes 15
newspapers and magazines, with a total readership of



seven million people around the world.

SRMG is also forging ties with foreign media groups. In June 2006, a delegation led by SRMG Chairman
Prince Faisal Bin Salman visited Italy where they met with leading Italian media organizations and dis-
cussed cooperation and joint investment projects in publishing, distribution, advertising, printing, special-
ized publications and training.

SRMG has already signed an agreement with RCS, one of the largest media groups in Italy, to publish its
prestigious La Gazzetta dello Sport, the first and oldest sports daily in the world. The group has also estab-
lished Moutamarat company in a joint venture with Dubai Holding. The new company plans to publish a
series of specialized publications, the first — the India-Arab CEO Guide next month. There is also pressure
from board members for the group to expand to other countries in the Middle East notably Iran and Turkey
and to move into broadcasting and Internet online publishing.

Apart from media and publishing, SRMG is also consolidating its printing business. In April this year, it
acquired Hala Printing Company and, more recently, SRMG’s board of directors approved the sale of 30
percent of its wholly-owned affiliate, Al-Madina Printing & Publishing Company, in an IPO targeted for
early 2007. Samba Financial Group has been appointed to advise on the part flotation, which is subject to
final regulatory and stock exchange approval from the Capital Market Authority.

“We’ll use the returns from the IPO to expand the group’s activities, either through entering into new in-
vestment projects or by further strengthening the group,” explained Chairman Prince Faisal Bin Salman
while making the IPO announcement.

Al-Madina is one of the largest printing companies in the Middle East, with state-of-the-art presses in Ri-
yadh, Jeddah and Dammam. Apart from printing SRMG and other media publications, it also prints corpo-
rate brochures and, more importantly, school textbooks under a contract with the Ministry of Education.

The growth and buoyancy of SRMG was further highlighted by the company’s first-quarter 2006 net profits
which increased by 120 percent to SR61.1 million from SR27.8 million for the same period in 2005.

The company also reported a 15 percent growth in sales in the same period in 2006. Last year, SRMG
posted a record net profit of SR181.4 million — up by 285 percent, the largest in the company’s history.
Revenues increased from SR949 million in 2004 to SR1.06 billion in 2005. SRMG is capitalized at SR800
million and at end-2005 had total assets of SR1.4 billion. The company employs over 1,080 people in total.
Shares are listed on the Tadawul stock exchange and on Nov. 18 its share price was SR71.50 — well above
the SR46 per share set at the IPO. Its current market capitalization is estimated at SR5.38 billion. The ascen-
dancy of SRMG on the Saudi corporate ladder is reflected in its 49th ranking in the Top 100 list.

Another encouraging sign is that revenues from advertising topped SR850 million in 2005, which according
to Dr. Azzam Al-Dakhil, executive vice president of SRMG and managing director of Saudi Research &
Publishing Company (SRPC), accounted for a staggering 32 percent of the total advertising revenues of the
print media in the Arab world. The group is projecting an upward trend for profit and performance over the
next few years.

According to Chairman Prince Faisal Bin Salman, the main strategy for the print media side of the business
is technological upgrading and development and adding value through innovative new products and services
in line with changes in lifestyles, all of which would contribute to enhancing the performance of the group
and adding value to shareholders.
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